
 
 

Marketing Manager / Freelance Marketing Consultant 
Children’s Classic Concerts (CCC) is the only organisation in Scotland solely dedicated to 

delivering bespoke orchestral concerts for children and families. In a normal year, we reach over 

14,000 people with concerts that combine artistic excellence and high-level performance values with 

an engaging mix of education and entertainment.   

We are looking to recruit a highly motivated and enthusiastic individual to join CCC as its Marketing 

Manager on either a part-time basis (1.5 days per week) or as a freelance consultant (on average 1-2 

days per week dependent on concert schedule).   

The successful candidate will work as part of a small, collaborative team. They will share our passion 

for creating vibrant and exciting concerts that will inspire the next generation of musicians and 

concert attenders, reaching out to a geographically wide and culturally diverse audience.  CCC is 

unique in its presentation style, and we are looking for someone who can translate this into our 

marketing strategy, communicating with our audience through our social media channels and raising 

our profile in the press and across the Arts sector.   

 

About Children’s Classic Concerts 
With over 26 years’ experience Children’s Classic Concerts continues to push the boundaries of 
standard family concerts – exploring new ways to engage with young audiences and compete with 
the multitude of opportunities available for families.  
 
Our aim is to:   
• introduce young audiences and their families to the orchestra in a fun format, irrespective of 

geographical or social barriers   
• inspire the next generation of performers, musicians and composers    
• enhance lives    
• engage both current and future audiences – not just for our own organisation, but for the entire 

arts sector   
   
Our performances and community engagement projects are carefully devised and produced to:   
• maximise engagement and promote an informal, inclusive and relaxed atmosphere.     
• introduce audiences to other musical genres such as jazz and folk music alongside dance and 

theatre.     
• create imaginative theatrical and technical presentations to capture children’s imaginations,     
• produce an immersive experience for both audience and performers.   
• appeal to children aged 4 – 12 but also entertain the whole family – we want our projects to 

cross the generational divide   
 
By providing a variety of performances of differing styles, scale and size we have created 
opportunities to suit everyone whether they are looking for a one-off experience or a continued 
development of their families’ musical exploration. 
 
We seek to increase audience attendance at our concerts and to do so we need to engage with our 
audiences at a grassroots community level. By investing in local communities through our  
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engagement work, we hope to increase audience attendance at our performances which in turn will 
continue to push the development of our work. We encourage music participation in schools and 
nurture interest at home in the family unit, encouraging multi-generational engagement with arts 
and culture.  
 
In an average year we present: 

• 5 concerts featuring the Royal Scottish National Orchestra at the Glasgow Royal Concert Hall 
and Usher Hall Edinburgh (2 at Hallowe’en and 3 at Christmas) 

• 4-5 chamber orchestra concerts featuring CCC’s Essential Orchestra in cities and towns across 
Scotland 

• A short tour of 2-4 concerts to regional venues with a small ensemble of musicians including 
workshops and ‘meet the musicians’ events 

• A range of community-based projects and schools workshops running throughout the year 
 
“An event of huge invention and panache, not to mention high comedy.” 4-star review, The Herald  

 

Application process 
Please send a copy of your C.V. along with a covering letter to ccc@childrensclassicconcerts.co.uk, 

explaining why you would like to work for the organisation and how you believe your skills fit with 

the job description and person specification. If you prefer you can also submit an application with a 

recorded response (video or audio up to a duration of 10 minutes – this can be sent via a link to 

OneDrive – please can you email ccc@childrensclassicconcerts for the direct link). 

If you have any disability that prevents you from following the application process, please contact 

Pippa Barnwell, General Manager, for a confidential conversation on 07815 065 778. 

Deadline for applications: Friday 16 July 2021, 5pm 

Interviews: Wednesday 21 July 2021 

Start date: From 2 August 2021 

Salary: £25,000 - £27,000 per annum (pro rata) dependent on experience or equivalent freelance 

rate 

Children’s Classic Concerts is an Equal Opportunities employer.  We are happy to consider a range of 

part-time working patterns to fit around personal circumstances or other work commitments.  All 

our current staff are part-time and have varying work routines.  Going forwards we will develop a 

flexible approach to office/remote working and intend to blend a combination of both into the 

weekly routine for all staff.   

mailto:ccc@childrensclassicconcerts.co.uk
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Job Description 

Job title 
Marketing Manager 

Contract type 
Permanent or on a freelance basis 

Reporting to 
General Manager and Creative Producer 

Job Purpose 
Dealing with all marketing and communications for CCC and developing digital strategy 

Hours 
10.5 - 14 hours per week with a flexible approach 

Location 
Flexible working between CCC office and remote working (minimum of 3 hours per week in the 

office when office working returns) 

CCC office: 46A Fortrose Street, Glasgow, G11 5LP 

Main Responsibilities 
 

Marketing 

• Marketing & promotion for all concerts  

• Raising CCC’s public profile 

• Dealing with venue box offices 

• Researching new ways to contact the public 

• Ensuring all marketing costs remain within budget 

• Establish regular and proactive communications with press contacts  

• Collate all press and create archive 

• Monitor audience numbers and reach  

• Analysis of box office data 

 

Digital 

• Managing social media campaigns – Facebook, Instagram & Twitter 

• Developing new digital content 

• Working with creative team to devise new digital projects to link in with current artistic 

strategy 

• Updating and maintaining website 

• Researching new sources of funding for future digital projects 

 

General and shared responsibilities with Project Managers 

• Attend concerts and events 

• Writing regular blogs and e-newsletters 

• Writing copy for publicity 

• Coordinating with print designer, photographer and film maker (when required) 
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Person Specification 

Essential personal criteria 

• A passion for cultural engagement 

• Enthusiasm for orchestral music and an understanding of the importance and benefit of 

cultural engagement for children 

• A creative thinker who can bring ideas to the conversation 

• Resourceful and proactive 

• Ability to work efficiently under pressure 

• Ability to work occasional weekends to attend CCC concerts (Time off in lieu will be at the 

discretion of the General Manager) 

• The right to work in the UK 

 

Essential skills and abilities 

• Excellent verbal and written communication skills 

• Excellent working knowledge of social media for business purposes 

• Good numeracy skills with the ability to manage budgets 

• Proven ability to write suitable digital content for our audience 

• Excellent understanding and use of all Microsoft applications 

• Understanding of how to use basic design software 

• Ability to work both independently and collaboratively with other CCC staff 

• General understanding of UK GDPR requirements 

 

Essential Experience 

• Minimum of 3 years marketing experience preferably in a cultural environment 

• Use of social media as a marketing tool 

• Participation in the development of marketing campaigns 

• Experience of creating press releases and contact with culture and arts media 

 

Desirable  

• A willingness and enthusiasm to take up training when available 

• Video and photography experience 

 

 


